
Status: EU Directives are being published on this site to aid cross referencing from UK legislation. After
IP completion day (31 December 2020 11pm) no further amendments will be applied to this version.

Directive 2003/33/EC of the European Parliament and of the Council
of 26 May 2003 on the approximation of the laws, regulations and

administrative provisions of the Member States relating to the advertising
and sponsorship of tobacco products (Text with EEA relevance)

Article 7

Penalties and enforcement

Member States shall lay down the rules on penalties applicable to infringements of
the national provisions adopted pursuant to this Directive and shall take all measures
necessary to ensure that they are implemented. The penalties provided for must be
effective, proportionate and dissuasive. The Member States shall notify those rules to
the Commission by the date specified in Article 10 at the latest and shall notify it without
delay of any subsequent amendment affecting them.

Those rules shall include provisions ensuring that persons or organisations which, under
national legislation, can justify a legitimate interest in the suppression of advertising,
sponsorship or other matters incompatible with this Directive, may take legal action
against such advertising or sponsorship or bring such advertising or sponsorship to the
attention of an administrative body competent either to pronounce on complaints or to
institute the appropriate legal proceedings.


