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Tobacco Advertising
and Promotion Act 2002

2002 CHAPTER 36

An Act to control the advertising and promotion of tobacco products; and for connected
purposes. [7th November 2002]

BE IT ENACTED by the Queen’s most Excellent Majesty, by and with the advice and consent of
the Lords Spiritual and Temporal, and Commons, in this present Parliament assembled, and by
the authority of the same, as follows:—

Modifications etc. (not altering text)
C1 Act modified (S.) (29.4.2013 for specified purposes) by The Sale of Tobacco (Display of Tobacco

Products and Prices etc.) (Scotland) Regulations 2013 (S.S.I. 2013/85), regs. 1(1), 17

http://www.legislation.gov.uk/id/ssi/2013/85
http://www.legislation.gov.uk/id/ssi/2013/85
http://www.legislation.gov.uk/id/ssi/2013/85/regulation/1/1
http://www.legislation.gov.uk/id/ssi/2013/85/regulation/17


2 Tobacco Advertising and Promotion Act 2002 (c. 36)
Document Generated: 2023-04-30

Changes to legislation: 
There are currently no known outstanding effects for the Tobacco Advertising and Promotion Act
2002, Introductory Text.


