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PART 3

THE COMPETITION AND MARKETS AUTHORITY

25 The Competition and Markets Authority

(1) There is to be a body corporate known as the Competition and Markets Authority.

(2) In this Part that body is referred to as “the CMA”.

(3) The CMA must seek to promote competition, both within and outside the United
Kingdom, for the benefit of consumers.

(4) Schedule 4 (which makes provision about the CMA) has effect.


