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S C H E D U L E S

SCHEDULE 7

ENTERPRISE ACT 2002: ENHANCED CONSUMER MEASURES AND OTHER ENFORCEMENT

10 In section 229 (advice and information), after subsection (1) insert—

“(1A) As soon as is reasonably practicable after the commencement of Schedule 5
to the Consumer Rights Act 2015 (investigatory powers etc.) the CMA must
prepare and publish advice and information with a view to—

(a) explaining the provisions of that Schedule, so far as they relate
to investigatory powers exercised for the purposes set out in
paragraphs 13(2) and (3) and 19 of that Schedule, to persons who
are likely to be affected by them, and

(b) indicating how the CMA expects such provisions to operate.”
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